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Kubota Global Identity

Ever since its founding, Kubota has been
tackling global issues related to food, —
water, and the environment.

Spirits ¢ Work for the development of society by drawing on all of our capabilities and know-how
to offer superior products and technologies.

e Build today and open the way to tomorrow, with the aim of bringing prosperity to the

. . . company and happiness to employees.
In 1890, Gonshiro Kubota, the founder of the Kubota Group, started his metal casting

business at the age of 19. Inheriting the founder’s beliefs to this day, 40,000 employees of
the Kubota Group are promoting the company’s businesses all over the world as part of their

e Challenge the unknown with creativity and courage.

efforts to realize the vision of Kubota Group: “Global Major Brand Kubota.”
Brand -
s«omet FOr Earth, For Life
The Founding Spirit of Kubota’s Founder, Gonshiro Kubota

— For the prosperity of society, we need to put all our efforts into creation. I('J b O I.Q
—— Our products should not only be technically excellent, but also useful for For Earth, For Life —

the gOOd of so ciety the Kubota Group promises to continue supporting the prosperous life of

_ . humans while protecting the environment of this beautiful earth.

— We should create products with all our heart and soul, and realize

the commodity values of such products in correct definitions.

Mission Food, water, and the environment are indispensable for human beings. The Kubota Group

continues to support the future of the earth and humanity by contributing products that
help the abundant and stable production of food, help supply and restore reliable water,
and help create a comfortable living environment through its superior products,
technologies, and services.

The world has many problems in the areas of food, water, and the environment, which are indispensable
for human beings.

Those problems are not separate themes, but linked closely to each other.

The population growth has a great influence on environmental changes, brings problems to water
resources, and leads to the short supply of food.

The Kubota Group considers food, water, and the environment as a singular theme and contributes to
solve problems in these areas.

KUBOTA GLOBAL LOOP = Relations among food, water, and the environment
Food, water, and the environment are not separate themes, but linked closely to each other.






